Appendix 2

Flowchart for making an application for

Advertisement Consent

Application Received

Validated and registered subject to fee's, forms
and documents. '

Consult Statutory period
Internal/ 8 weeks
External Case officer

Statutory
Advertisement
In newspaper

| -

Planning Officer

Check
case
history

Check
policies
Site Visit and other
(take camera material

and scrap consideration

book for
notes
and

sketches)

Check whether
Conservation
policies, Article 4
and
Listed Building
applies

Initial analysis/assessment

of the Advertisement Application
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|

Negotiations &
Amendments

l

Final Assessment of advertisement application

I

Principle of the Advertisement
Impact on Visual Amenities
Whether the advert creates Clutter
Impact on Pedestrian and Highway
Safety

National Planning Policy Framework. \

Relevant UDP Policies
Supplementary
Planning Guidance’s

N

Naticrel Raing Policy frarmenwark

Herirgey Uitary Developrment Flan 2008

1o Adertisments

[e2Y] Deveicprrent in Consanation Areas

S5 Alerdiors and Bdendors in Consanation Arees

Haringey Supplementary Farming Guidnce

SGla Design Guicernce
Adertisenents

l

If major changes

Re-consult

Report Prepared

Decision

y

Delegated,

decided by
Head of

Development
Manager.

Decided by
Planning
Sub Committee
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Advertisements and Signs

*Town & Country Planning (Control of
Advertisements) (England) Regulations 2007.

The Advertisement Regulations covers a wide
range of advertisements and signs inciuding:

Posters & notices
Placards & boards
Fascia signs & projecting signs
Estate agents boards
Pole signs & canopy signs
Flag adverts
Traffic signs

Advertisements and Signs
Classes of advertisement benefiting
from deemed consent

Advertisements displayed inside a building. These
advertisements must not be illuminated or displayed within
one metre of any window or other external opening through

which they can be seen from outside the building

Classes of advertisement benefiting from deemed
consent

The rules enable certain ‘specified classes’ of advertisement to
be displayed without application being made to the planning
authority. There are 16 such classes of outdoor advertisement,
each with its own particular conditions.
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Advertisements and Signs
Classes of advertisement

Class 1 : ‘functional advertisements’ by public bodies

Class 2: miscellaneous advertisements on any premises

Class 3: Temporary Advertisements

Class 4: illuminated advertisements

Class 5: advertisements on business premises

Class 6: advertisements on forecourts of business premises

Class 7: flag advertisements

Class 8: advertisements on hoardings around temporary

construction sites

Advertisements and Signs

Class 9: advertisements displayed on
purpose-desighed highway structures

Class 10: properly authorised signs for approved
Neighbourhood Watch and similar schemes

Class 11: directional advertisements
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Class 12: advertisements dfsplayed inside buildings

Class 13: advertisements on sites used for the
preceding ten years for displaying advertisements.

Class 14: advertisements displayed after the expiry of
express consent.

Class 15: Captive balloons advertisements

Class 16: advertisements on telephone kiosks
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